


INTRODUCTION

For over 15 years, we have been perfecting For over 15 years, we have been perfecting 
the men’s jewelry market, and we’ve fi nally the men’s jewelry market, and we’ve fi nally 
done it. We’ve listened to the trends; done it. We’ve listened to the trends; 
chased after some and created others - chased after some and created others - 
That’s why we’re your leading stainless That’s why we’re your leading stainless 
steel men’s jewelry brand in the US.steel men’s jewelry brand in the US.

INOX Men’s Jewelry provides everything INOX Men’s Jewelry provides everything 
needed to create a cohesive mens needed to create a cohesive mens 
experience to implement immediately experience to implement immediately 
into the thriving men’s jewelry market. into the thriving men’s jewelry market. 
Collections for every man’s taste, Collections for every man’s taste, 
eye-catching wooden displays and eye-catching wooden displays and 
complete physical presentation complete physical presentation 
tools as well as everything you tools as well as everything you 
would need for marketing come would need for marketing come 
together to set you up for success; together to set you up for success; 
Let’s not forget the retail price Let’s not forget the retail price 
point that is perfect for your point that is perfect for your 
customers and maintains a customers and maintains a 
high profi t margin. INOX Men’s high profi t margin. INOX Men’s 
Jewelry is the men’s jewelry Jewelry is the men’s jewelry 
brand you’ve been waiting for.brand you’ve been waiting for.
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TRIM CUT
BRACELETS
Sleek Tennis Sized Men’s Wristwear

Available in 3 subcategories with:

   ■ DIAMOND      ■ MODERN      ■ TENNIS

    ■  Made from 316L PVD Colored Stainless Steel.
    ■  May be sized down 2 sizes by hand (8.5”, 8”, 7.5”)
    ■  Security Clasp.
    ■  Engravable

MAIN FEATURES:
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All widths have

available lengths of

20”, 22”, 24”, 26”.

Men’s Necklace-Chain-Link Program
COMPLETE
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Miami Cuban
Chains
Available in Bracelets & Necklaces
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The Western Inspired Line
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BLUE
Masculinity
defi ned by color.

Exclusively by
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